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cambodia’s financial sector is going through a sea change and poised for a healthy growth. Top corporate leaders share their views with The Post.   

“We are cautiously optimistic about 
2019 as the momentum of growth 

augurs well for our 
Group in spite of 

the uncertainty 
over the EBA. 

Nonetheless 
Phillip Capital 
Group 
‘s largest 
investment is 

in Cambodia 
with more 

than USD100M 
amongst the 17 

countries where we 
operate. It exemplifies our 

Group’s  view  on the long term prospects 
of the country.”

Mr Ong Teong Hoon
Shareholders’ Representative -Phillip 
Capital

“Cambodia’s economy and market 
outlook remain strong for 2019 and be-

yond. Rising incomes and wealth 
combined with an expanding 

population provides great 
opportunities across 

the financial sector. 
The insurance market 
remains hugely under-
penetrated and there 
is a growing local 

appetite. Increas-
ing trust in insurance 

brands and improving 
customer understanding 

of the benefits of insurance 
should enable significant growth 

in the market.” 
 
Mr david Nutman
CEO of Prudential (Cambodia)  
Life Assurance PLC

Cambodia is well 
positioned to con-
tinue it’s consistent re-

cord of robust growth 
circa 7% supported by 

the boom in construc-
tion, full employment, and 

foreign investment, particularly 
from China.  I am concerned about a potential 
downward price adjustment in real estate prices, 
continued wage inflation, and possible further 
foreign government actions.  Other than that, the 
outlook is bullish, save any global event that derails 
the economy worldwide.

Mr anthony Galliano 
Group CEO Cambodian Investment Management 
Holdings

We feel positively 
about our continuous 
growth in the 
Cambodian economy. 
Reinvestment will have 
positive spillover effects 
on other business sectors and 
middle-class households. The banking industry 
will maintain its steady growth, even with more 
players emerging in the market. More people are 
open to recent trends, including adopting digital 
banking as they seek convenience and good 
experiences. PPCBank is always on the forefront 
of banking, introducing innovative services and 
products on both online and offline channels 
while maintaining financial soundness and 
operational risk control.

Mr SHiN chang Moo 
President of PPCBank

“The insurance industry continues to 
grow year-on-year, especially 27 per cent 

in 2017 contributing 0.3 per 
cent of GDP according 

to the IAC. It reflects 
businesses and 

families in Cam-
bodia understand 
how to manage 
risks together 
with ability to 

use it. This is a 
positive sign toward 

sustainable growth 
of Cambodia’s financial 

system. I strongly believe 
there is a huge potential market 

to be reached in the future where Camlife 
turns its direction as an insurance com-
pany for every Cambodian family.”

Mr Tondy Suradiredja  
CEO of CAMBODIA LIFE INSURANCE PLC.

“Cambodia is poised to continue its 
remarkable growth story and the adop-
tion of fintech solutions in everyday life 
will be a strong part of that story. With 
more regional and global players look-
ing to invest in Cambodia, it is essential 
for local players like Pi Pay to continue 
developing in line with local needs and 

requirements. With our interna-
tional partnerships with the 

likes of Alipay and Union 
Pay, we are in a great posi-

tion of working with the 
very best in the business 
to put cashless conve-
nience in the hands of 
our users every day.” 

Mr Tomas Pokorny 
CEO of Pi Pay

“Cambodia has enjoyed high economic 
growth rates of 7.6 per cent per annum over 
the past two decades without overheating. 
As regards banking sector and in light of 
high domestic investment demand, the 
banking sector and other financial institu-
tions such as micro-finances have been 
handsomely profitable, attracting new 
entries and leading to a rapid expansion 

of the sector. This is reflected in the 
substantial increase in assets, 

credits, deposits, demands 
for bank loans and other 

bank services.
According to recent 

forecast by the IMF, the 
country’s economy will 
grow 7.25 per cent in 

2018, with low inflation. It 
is expected that Cambo-

dia’s financial or economic 
outlook for 2019 will remain 

strong and robust.”
 

dr Soeung Morarith 
CEO OF CHIEF (CAMBODIA)  
COMMERCIAL BANK PLC.

“Mobile technology has transformed 
the way we live, work, travel, shop and 
stay connected. As a FinTech compa-
ny, DaraPay constantly strives to pro-
vide innovative financial services that 

meet the changing need of 
our customers. In 2019, 

we will be offering 
more solutions 

to address the 
growing demand 
for convenience 
and access to fi-
nancial services 
ensuring that 

DaraPay stays 
at the cusp of in-

novation and offers 
superior customer 

experience.”

Mr Phok ratha 
General Manager of DaraPay

“According to official estimates, 
Cambodia’s economic growth will 

remain strong at around 
seven per cent for 2019. 

In response to this 
growth, Bred Bank 

Cambodia is 
ready to provide 
financial and 
non-financial 
support to 
individuals and 

businesses in 
the development 

of their projects. 
Start with Bred, 

Grow with Bred.”

Mr Guillaume Perdon     
CEO of Bred Bank Cambodia
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W
hat a year 2018 has been for Pi Pay. More 
users, more merchants, more financial 
partners, and many more exciting ways 
that we are changing the cashless pay-

ments and digital landscape in Cambodia. There are 
now more than 250,000 Pi Pay users, and between 
them they have racked up a transaction volume of  
$110 million.

It is now easier than ever to enjoy live music, enter-
tainment and sporting events with Pi Pay, thanks to a 
new feature that allows tickets for the biggest events 
to be bought directly in the app. We were proud to 
offer tickets for both of the Cambodia National 
Team’s recent home games in the AFF Suzuki Cup, 
selling out the VIP section. We were also the ticketing 
platform for the successful Original Sessions music 
concert series, and new entertainment options at 
both AEON Mall venues in Phnom Penh. Let’s not 
forget our friends at Legend Cinema, where more 
than 25,000 tickets were bought using Pi Pay in 2018.

Pi Pay was proud to sponsor one of the boats in 
this year’s Water Festival racing, and even offered an 
opportunity for CEO Tomas Pokorny to try his hand 
at boat racing. 

There are now more ways than ever to connect to 
Pi Pay after signing partnerships with Sathapana, 
AMK and Amret financial institutions, making it easi-
er, safer and more convenient to transfer money into 
a Pi Pay account, and also transfer funds to friends 
and family across the country. 

There truly are Infinite Possibilities for Cambodia 
to grow and develop its cashless landscape. Thank 
you to everyone who downloaded and used Pi Pay in 
2018, and helped to usher in the cashless revolution 
across Cambodia.

T
hE peer-to-peer (P2P) lending 
model could possibly transform 
micro-financing and add to Cam-
bodia’s digital financial ecosystem, 

which is fast gaining momentum.
The digital market place for loans could 

be the next wave in the financial technology 
or fintech sector, which can provide an 
alternative finance market for the under-
bank or the unbanked segment in the  
Kingdom. 

With only 20 percent of Cambodia’s 16 
million people with bank accounts, the 
domestic market could be a fertile ground 
for P2P lending platforms which could facil-
itate borrowings at a lower cost and less 
paper work.   

“ With 98.4 per cent of the population in 
Cambodia without credit cards, there is a 
huge potential for the P2P lending industry 
to come into the market providing people, 
access to credit,” Cambodian Fintech  
Association vice president Eddie Lee  
told The Post.

“P2P lending is essentially lending. Just 
that in this current times, we have technolo-
gy as the catalyst, making the loan applica-
tion, due diligence,  disbursement and col-
lection more convenient and more effective.

“Peer to Peer lending is mostly used for 
short term financing between three  to six 
months and usually not more than 12 
months. Small businesses and farmers in 
the rural and urban areas could use the 
facility to bridge their financing,” he added.

Under the P2P model, an individual could 
apply for a low-interest loan from another 
person and the lender can make some profit 
instead of depositing his money in a saving 
account.  

This model simply bypasses the tradition-

al banking style where a borrower has to 
undergo vigorous evaluation process to 
source for funds and pay exorbitant  bank 
interest rates .  

According to the 2nd Asia Pacific Region 
Alternative Finance Industry Report , about 
$4.5 million were raised in Cambodia in 
2016 through the P2P platforms.

The Accenture 2015 report said that 
investments in fintech across Asia-Pacific 
rose from $880 million in 2014 to $3.5 bil-
lion in  the first nine months of 2015! 

“That’s a lot of money invested in this 
space and presents a lot of opportunities to 
entrepreneurs,” said the report.

Digital banking and payment systems 
have taken off in a big way in the Kingdom 
and more tech-savvy Cambodians are mov-
ing into the digital financial space from pay-
ing bills to money transfers, and companies 

like Wing (Cambodia) Limited has added a 
new dimension to the mobile banking sys-
tem in the country.   

Backed by solid economic growth of about 
seven per cent annually, friendly investor 
policy and mushrooming of small medium 
entreprises (SMEs) – could possibly attract 
P2P players.   

“For the country to transform into a digital 
(economy), we will also require market 
adoption, talents and investments to make 
it work. It will not be overnight. 

“But the good news is, the technology is 
here as the catalyst and Cambodia is well 
poised for growth. I believe we will see a 
textbook version of the country with its 
young population, leap frogging into suc-
cess and digital financial transformation,” 
added Lee. 

The P2P industry should focus at serving 

the under-served SMEs and the unbanked 
due to the nature of the short term financ-
ing model, he added.

Will the entry of P2P players pose a threat 
to commercial banks? No says Lee. 

“Should P2P blooms in a big way, it will 
mean that borrowers would have estab-
lished a reliable credit score and will be eli-
gible for better interest rates compared with 
traditional lenders. We have seen many bor-
rowers who graduatedfrom P2P lending and 
became bankable. 

“When that happens the banks will be 
able to onboard and provide credit facility 
to the borrowers who have proven track 
records. P2P lenders and the banks should 
also work together where their combined 
efforts will bring a better experience and 
greater outreach extending it to unbanked 
and the underserved,” he said.

“Pi Pay and Sathapana announcing their partnership at Aeon Mall in September.” PHOTO SUPPLIED

Lee: There is a huge potential for the P2P lending industry. The P2P lending platform brings a lender and borrower together. GRAPHICS: POST STAFF

Pi Pay’s rise as Cambodia’s leading cashless 
payment solution continues throughout 2018

Can peer-to-peer be the next 
wave of digital financing?
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A five-star career 
awaits you in the 

insurance industry 
Chan Rotha is no ordi-

nary man. he is lead-
ing a team of more 
than 4,000 people. In a 

nutshell, he is a successful self-
made corporate figure.

Thirty eight-year old Rotha 
works for Manulife, a world-
class Canadian life insurer, as 
Chief agency Officer. he was 
the first Cambodian hired by the 
company back in 2012.

“If you want a successful life 
and to make a difference in life 
and to society, this is the profes-
sion to choose,” Rotha told The 
Post in a recent interview. 

The life insurance industry is 
ready for a boom in Cambodia. 
The numbers are fascinating.  

The penetration rate is just 
0.3 per cent of the 16 million 
population and robust industry 
growth of 50 per cent year-
on-year. This combined with a 
growing middle class, that often 
drives the life insurance busi-
ness, and a favourable macro-
economics environment – will 
certainly add a fillip to the  
sector. 

Manulife which entered the 
Cambodian market in 2012 is 
currently protecting 70,000 cus-
tomers with a total sum insured 
at US$1.7 billion. 

Powered by a strong salesforce 
of more than 4,000 insurance 
advisers Manulife is on its way 
to build a better financial future 
for Cambodian families with its 
geographic expansion to key 
locations in the country. The 
company’s mission is to help 
customers make their decisions 
easier and their lives better.

In november, Manulife opened 
its sixth branch in Preah Siha-
nouk. 

“The penetration level is very 
low [in Cambodia], less than 
one per cent of the Cambodian 
GDP [gross domestic product]. 
I am optimistic the growth rate 
will be significant and there are 
opportunities for us to further 
develop in this industry.”

“We need to educate the public 
and create awareness among 
parents about their children’s 
education and about critical ill-
nesses.

“By investing in life insur-
ance, parents can ensure a good 
education for the children and 
it is the best way to invest for 
education,” added Rotha.

Manulife insurance advisers 
are taking their business to the 
grassroots, he says, where they 
give talks to about two to three 
thousand people every month 

– an indication that there is 
growing interest on the need for 
insurance policies. 

“There is a changing percep-
tion about the industry. It is not 
about death anymore, it’s more 
about security and making life 
better for families. 

But it is a challenge to sell an 
intangible product, so we offer 
them security and trust,” says 
Rotha.  

Manulife offers a compre-
hensive training package for its 
advisers and staff plus attrac-
tive numeration, which includes 
overseas travel and ample op-
portunities for career advance-
ment.  

Rotha is now trying to create 
a diverse team including mil-
lennials, who are dynamic and 
ambitious.

Cambodia’s first adviser to join 
the Million Dollar Roundtable 
Club is a woman. 

Last year, 25 Cambodians 
joined the Million Dollar Round-
table Club, a clear testimony of 
their success story in the insur-
ance industry.

“If you choose it (career), love 
it and work hard. Success is 
not just material - but how you 
change as a person,” was his 
parting shot. Rotha: If you want a successful life and to make a difference in life and to society, 

this is the profession to choose. suPPlied 

Manulife Cambodia honours top insurance advisors for 2017 achievements. PHOTO SUPPLIED
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“
At least once a year 
people go for their 
health check-up to 
make sure their health 

condition is good. But many 
people don’t do their finan-
cial health check,” laments 
Credit Bureau Cambodia 
(CBC) CEO, Oeur Sot-
hearoath.

Cambodia’s financial sector 
is fast developing, against a 
backdrop of steady econom-
ic growth and growing inves-
tor confidence. More than 
three dozen banks, dozens of 
microfinance agencies and 
major foreign insurance 
companies have set up their 
operations in the Kingdom.  

With a growing middle 
class and a changing lifestyle 
due to increased household 
income, demand for a bou-
tique of financial products 
and services such as credit 
cards and loans have 
increased. 

Therefore, credit worthi-
ness is crucial for taking a 
bank loan or applying for a 
credit card. 

“Financial health check is 
one of CBC’s services which 
allow all consumers to check 
their credit worthiness 
before they apply for loans. 
This report will help expedite 
their application process. If a 
person has a good record, he 
or she can even negotiate for 
a lower interest rate from the 
bank.

“It is also a tool which 
helps microfinance and 
banks to understand their 
client’s financial status well 
and this helps to reduce 
lending risks,” Oeur told The 
Post on Wednesday.

The CBC creates  a person-
al credit report from 
data  collected from banks, 
microfinance companies 
and leasing companies 
nationwide. 

Lenders have online access 
to the data and this helps 
them to evaluate an applicant’s 
credit worthiness before making a 
decision on whether to approve the 
person’s loan  application. 

CBC which started operations in 
2012 has managed to establish a 
database of about five million cus-
tomers or 50 per cent of the adult 
population in the Kingdom, com-

pared to 60 per cent in Thailand 
and Vietnam’s credit registry cover-
age of 54.8 per cent. 

However, a large part of the Cam-
bodian population are unaware of 
the importance of a personal credit 
report and failed to create a per-
sonal credit history for themselves.

The two to three-page report 

issued by CBC contains informa-
tion such as a person’s payment 
history, how many loans the person 
has taken from financial institu-
tions in the past and employment 
data, among others.

Any Cambodian can obtain a 
personal credit report from CBC’s 
head office in Vattanac Capital, 

Phnom Penh, for free within 10 
working days and if they want it 
immediately, a fee of 20,000 riels is 
charged for each report. 

“It is really important for custom-
ers to build a good credit record, 
meaning when getting a loan, the 
borrower has an obligation to make 
repayments on time, otherwise 

they may be fined. As a 
result, this will be recorded 
as a late payment in the 
credit report,”  added Oeur.  

To promote the personal 
credit report, CBC is going to 
the ground to create aware-
ness, by organising talks for 
university students, faculty 
staff and working profes-
sionals.

In addition, as part of its 
strategy, the bureau will 
launch an App next year and 
an online channel where 
consumers can easily obtain 
their credit report. 

“In the next three to five 
years, we expect customers 
in rural areas to obtain the 
credit report from our part-
ners. 

The National Bank of Cam-
bodia, the Association of 
Banks in Cambodia, the 
Cambodia Microfinance 
Association and the Interna-
tional Finance Corporation, 
initiated a private credit 
bureau to ensure Cambodia’s 
financial sector is fair, trans-
parent and well-managed 
and has a credit market to 
support the nation’s  eco-
nomic growth.

“The objective of the CBC 
was to have another layer to 
protect the financial sector 
as a whole. It also helps 
banks to become more 
responsible when approving 
loans, managing risks and 
harmonisingthe financial 
sector.

“Six years down the road, 
we see there is a change in 
behaviour pattern among 
banks and microfinance 
[companies]. 

“They appreciate our cred-
it report, they can check the 
report instantly and these 
are updated and uploaded 
every month on our plat-
form,” he added.      

Besides helping the finan-
cial sector, the CBC’s person-
al credit report has also 

raised Cambodia’s image at an 
international level as a better place 
do to business, said Oeur. 

In addition, CBC also promotes 
greater financial stability by pro-
viding accurate real-time data to 
consumers and industry to enable 
them control the  financial aspects 
of their business.

Get your credit health check done, urges 
Credit Bureau Cambodia 

Oeur urges more Cambodians to obtain their personal credit report as it helps in financial management. PHOTO SUPPLIED

Cambodians can obtain their personal credit report for free from CBC. PHOTO SUPPLIED
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P
hilliP Capital 
which commenced 
its business in Cam-
bodia almost a dec-

ade ago has grown by leaps 
and bounds, and offers a 
bouquet of  financial servic-
es from personal loans, 
insurance to retail banking. 
its Shareholders’ Represent-
ative Ong Teong hoon spells 
out the bank’s expansion 
plans and growth prospects 
for the year ahead.

Given a solid economic 
growth in Cambodia, how 
was Phillip Group’s per-
formance in 2018 and what 
is the growth forecast for 
next year?

Ong Teong hoon: We must 
provide some context here. 
Any revenue or profits gener-
ated by Phillip Capital Group 
in Cambodia in 2018 are 
derived from Phillip Bank 
and Kredit MFi. Our General 
insurance subsidiary has 
now obtained approval for 
selected products and our 
life Assurance subsidiary is 
in the process of getting 
product approval in early 

2019. We also have an associ-
ate company – First Finance 
MFi.

Both Phillip Bank and 
Kredit MFi are on target for 
2018. We will be focusing 
much of our attention and 
resources to their approach-
ing merger next year, so our 
growth forecast for these two 
entities will be moderate. 
Our presence in the insur-
ance industry should provide 
the added impetus to Phillip 

Capital’s overall 2019 per-
formance in Cambodia. For 
General insurance, we fore-
cast fairly strong growth with 
more product approvals 
expected and for life Assur-
ance we expect that business 
to gain momentum in 2019 
and beyond with product 
approvals.

What is the main segment 
that is driving the group’s 
business in Cambodia and 

what are the factors contrib-
uting to its growth?

 Our target sectors are cor-
porates, SMEs and family 
owned businesses, the rising 
middle class and working 
class consumers. The grow-
ing economy provides the 
impetus for growth and the 
unmet needs of these target-
ed sectors offer us the prom-
ise of growth.

 
Could you brief us on the 
progress of the respective 
companies – Phillip Bank, 
Phillip Life Assurance and 
Philip General Insurance? 
And, how do you see their 
performances in 2019.

if we look at the progress of 
Phillip Capital Group in 
Cambodia, we started with 
an initial investment of 
$100,000 in First Finance 
MFi in 2009,which quickly 
grew to close to $1 million. 
We are now the second larg-
est single shareholder in 
First Finance. in 2012, we 
bought the majority of Kredit 
MFi PlC, and in 2018 we 
bought over the MFi com-
pletely. in 2014, we bought 
over hwangDBS Bank. in 
2017 we started our Phillip 
General insurance Company, 
which since then has shown 
accelerated revenue growth, 
and in 2018 we started Phil-
lip life Assurance Cambodia 
PlC which should soon 
receive approval for its first 
products. 

So over the past nine years, 
from a modest investment of  
$100,000, we are now 
amongst the largest investors 
in Cambodia with over $100 
million investment.

Since our investment in 
Kredit MFi in 2012, profita-
bility has grown significantly 
after we provided the much 
needed increase in capital 
and funding. And for the 
bank, we turned a loss mak-
ing bank since inception in 
2009 to profitability growth 
year- on- year from 2014. 

Since receiving the product 
approvals for our general 
insurance, revenue growth is 
accelerating and we expect it 
to continue on this trajectory 
in the coming years. We hope 

to receive product approv-
als for our life Company 
soon and this will enable us 
to report growing revenue 
trends. 

We are cautiously optimis-
tic for 2019 as we are all anx-
iously watching the outcome 
of the EBA (Everything But 
Arms) discussions in Brus-
sels.

The financial sector is 
becoming increasingly com-
petitive with too many play-
ers. Do you think the market 
is congested and what is 
your outlook for Cambodia’s 
overall financial sector?

it is indeed getting more 
crowded and competitive in 
both insurance and banking 
spaces. But with correspond-
ing growth in the economy, 
there should be sufficient 
space to accommodate all 
the players. At least, to some 
extent. Much will depend on 
how much and how quickly 
the economy grows.

Fintech has become the lat-
est industry buzzword in 
Cambodia as well. How do 
you rate this sector and do 
you foresee fintech compa-
nies to pose a strong compe-
tition against financial insti-
tutions in coming years?

Fintech is not only here to 
stay, but will grow. The gen-
eral acceptance by consum-
ers elsewhere will be fol-
lowed in Cambodia. it’s a 
question of how quickly 
Cambodian consumers 
adopt it. Thus, instead of 
resisting fintech and trying 
to compete against them, we 
should be collaborating  and 
embracing them. it can only 
benefit consumers with low-
er pricing, wider reach and 
greater efficiency.

 
Relating to the insurance 
sector, the market is still at 
its infancy as awareness 
about insurance remains low 
among Cambodians. How do 
you see this sector, especial-
ly life insurance, to take off?

There is a need to provide a 
lot of education to the Cam-
bodian public to further 

grow awareness. it is also 
important to change mind-
set. Breaking superstitions 
and general avoidance on 
the subject of death or any 
untoward events has to be 
dealt with in a positive man-
ner. 

And perhaps a concerted 
industry effort as well as the 
appropriate government 
agency will be a very good 
start. Public seminars and 
use of media will go a long 
way in this endeavour. Cam-
bodia can perhaps have a 
shorter learning curve and 
leapfrog its education effort, 
as it can learn from the expe-
rience of neighbouring 
countries that now have a 
matured insurance market. 

And, what is Phillip Group’s 
plan for next year, any plans 
to launch new products for 
local customers?  

As a bank, apart from 
working on the merger with 
Kredit, we just started build-
ing our Retail Bank and you 
can expect to hear more 
about us in this regard. We 
just launched our Personal 
loans campaign which is 
still ongoing and started a 
massive rebranding. There 
will be a few other initiatives. 
For the insurance compa-
nies, now that we have 
launched them, we are work-
ing very hard to get them 
into orbit. 

As a group, we are strate-
gising on providing the full 
suite of financial products to 
consumers from a place to 
park and safe-keep their 
money (and grow it with our 
very attractive deposit rates 
of  five per cent for 12 
months) to helping entrepre-
neurs grow their wealth (with 
loans from us) to placing with 
us their risks against personal 
injuries or harm to loss of life 
or limb or loss or damage to 
properties. We will be work-
ing on how to “package” 
these services to consumers 
so they need only to stop at 
any of our branches with 
Phillip logo. Or log on to our 
portal for any of these servic-
es. After the merger, we will 
have about 80-90 branches 
throughout the country.

Ong: We are strategising to provide the full suite of financial products to consumers. 
PHOTO SUPPLIED

The group has started building its retail banking and the public can expect to hear more about it soon. PHOTO SUPPLIED

Phillip Capital ramps up services to bolster 
its position in the Kingdom
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PhillipCapital now a growing insurance 
presence in Cambodia

(From left to right) Andrew Liew (Head of Retail Banking) and Han Peng Kwan (GM) - Phillip Bank; Violet Chia, GM – Phillip General Insurance (Cambodia); Andrew Ong, GM - Phillip Life Assurance (Cambodia); Ong 
Teong Hoon - Shareholders’ representative - Phillip Capital Group. PHOTO SUPPLIED

O
n 9th June 2017 Phillip General 
Insurance (Cambodia) Plc 
became the first of Phillip Cap-
ital’s two insurance companies 

to obtain its licence in Cambodia. Ms Vio-
let Ko, its General Manager, swiftly 
pressed ahead in obtaining approval for 
its first two products. Over the next 18 
months it has issued an increasing 
number of policies for both individuals 
and corporations. 

Ms Ko added “We aim to meet the 
insurance needs of the people and busi-
nesses of Cambodia who are exposed to 
risks, whether it is for the individual 
houseowner who needs to protect his 
home and contents against fire, or a busi-
ness owner who requires insurance cover 
to protect his factory, restaurant, super-
market or any other commercial opera-
tion against exposures to various risks. We 
stand ready to help by providing risk 
management services whenever we can 
recommend risk improvement measures, 
such as identifying and highlighting fire 
protection improvements and how to 

modify them and offer appropriate 
bespoke policies to suit the specific needs 
of each individual household or busi-
ness.”

A cornerstone of Phillip General Insur-
ance (Cambodia)’s service culture is to 
offer a fair and prompt claims service, 
because the proof of service for an insurer 
lies not just before it accept risks but also 
later, when a claim is made.  

Ms Ko also emphasized that being part 
of Phillip Capital’s nest of companies in 
Cambodia is also very important, stating 
that “the Phillip Capital Group, headquar-
tered in Singapore, has invested a very 
sizeable capital into the financial market 
here and is committed to contributing to 
the Kingdom’s progress and prosperity. 
We at Phillip General Insurance (Cambo-
dia) are proud to be associated with our 
banking, finance and life assurance part-
ners in the Group. Together we are confi-
dent in the growth of the economy of 
Cambodia “
For more info, visit our Facebook page: 
PhillipGeneralInsuranceCambodia 

Phillip General Insurance 
(Cambodia) Plc – 18 months 
and growing stronger

P
hillipCapital, headquartered in Singapore, operates in financial hubs of over 15 countries, 
including Australia, Cambodia, China, France, Hong Kong, India, Indonesia, Japan, Malaysia, 
Singapore, Sri Lanka, Thailand, Turkey, UK, UAE, USA and Vietnam. It offers a full range of 
quality and innovative products and services to retail and high net worth individuals, corpo-

rate and institutional customers. These include broking in securities, futures, foreign exchange, bonds, 
precious metals and commodities, unit trusts, contracts for difference, exchange traded funds, fund 
management, managed accounts, insurance planning, regular savings plan, investment research, 
equity financing and property consultancy.

It also offers institutional corporate finance and advisory services, and bespoke IT solutions.
Since 1975, the PhillipCapital network has grown into a global presence, an integrated Asian finan-

cial house with over 5,000 employees and more than one million clients worldwide, with assets under 
custody/management exceeding US$35 Billion, and in excess of US$1.5 Billion shareholders’ funds. 
From its first foray into Cambodia in 2009 investing into First Finance MFI, and now more visibly with 
Phillip Bank, it has a growing network of bank branches that will soon be serving customers through-
out the country. And there will be a significant expansion of financial services in 2019 offered by both 
Phillip Life Assurance (Cambodia) Plc and Phillip General Insurance (Cambodia) Plc.

Thinking ahead – Phillip Life Assurance 
(Cambodia) Plc and the tango with technology

W                   
e have a very intimate relationship with 
technology – it permeates our work and 
personal lives in so many ways. We 
must also somehow trust it, yet often 

know so little about it, nor how it changes the way 
we work and live. What’s undeniable is that it can 
radically remove inefficiency and outdated murky 
practices that are profitable for companies but now 
have also lost customer confidence and satisfaction.

The life insurance industry is a good example, try-
ing to drag itself from high inefficiency towards bet-
ter customer service. Which is why customers of 
Phillip Life Assurance will applaud the insurance 
company for being a first technology mover. 

By innovatively offering a straightforward online 
application process for some of its life insurance 
products, Phillip Life Assurance in Thailand has 
made applying easy for all its customers, making it 
stand out in the competitive insurance landscape. 
And Phillip Life Assurance Cambodia aims to make 
that impact in Cambodia too.

What about the future? The much hyped block-
chain technology is a long-term prospect for life 
insurance. Currently held back by competing tech-
nology platforms, loss of customer confidence in 
brands’ ethical practices, legal and political con-
straints, this transparent distributed ledger holds 
promise for supply chains in many industries. For 
example, giant shipping company Maersk is experi-
menting with a blockchain-based distributed ledger 
with 94 of its supply chain partners to speed up its 

approvals process. 
Life Insurance may seem different to shipping, 

and appear a simple business, but it isn’t. Its claim 
process alone is complex, time consuming and 
inefficient. By adopting a distributed ledger system 
based on blockchain, insurers could create a supply 
chain of medical panels, government regulations, 
secure identity and medical history, and smart pay-
ment contracts for its partners. This would acceler-
ate claims and help customers, removing tedious 
paperwork, and become almost instantaneous. But 
customer confidence in the ethical use of their 
medical data must be a priority.

Blockchain could even stimulate new products 
and markets. For example, people on low income 
could have greater access to shorter term cover or 
on more narrowly defined terms based on their spe-
cific needs. So, new products could be developed 
and deployed quickly, responding to changing cus-
tomer requirements or evolving markets.

Cambodia is a young market for life insurance, with 
only about 5 years exposure to it. Yet this is its very 
advantage, an opportunity to leapfrog other coun-
tries and offer more innovative and consumer-cen-
tric products and services, such as focusing on edu-
cation and suitable needs. At Phillip Life Assurance 
(Cambodia) PLC we look forward to offering Cambo-
dians not just life insurance but also a chance to 
develop a more transparent and efficient way of 
ensuring that all Cambodians get the right cover 
they need. Visit our Facebook page:  PhillipLifeCambodia


